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The pychological phenomenon; Imposter Syndrome
IS a feeling that you don't deserve your job despite
all of your accomplishments in the workplace and
hold back from taking risks for fear of failure.
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#1: Give yourself a reality check
#2: Keep track of your strengths
and accomplishments

#3: Create a support network at
work (Elevate)
#4 Build your
knowledge bank




What we’ll cover

What actually is a personal brand
Why it is so important

Creating your own personal brand
How to leverage within a network
Putting it into practice

Important lessons to remember
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What do we mean when we talk
about a personal brand?

ersonal Brand Worksho



“Personal brand is the process of how we market ourselves to others (general)”

The process by which individuals differentiate themselves by identifying and
articulating their unique value proposition, and then leveraging it across
platforms and mediums with a consistent message, image and TOV in order to
achieve a specific goal.

Personal Brand Workshop



As CEO of brand ‘YOU’, what is
one of your USP’s, Something you
are shit hot at?
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TASK - If you needed a celebrity to
represent your personal brand, who
would it be?



‘personal brand”

- brand
personal + Ity

That's the secret.
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S0 why is it so important?

Google

Google Search 'm Feeling Lucky
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INCREASE EARNING POTENTIAL

ELEVATE TO LEADERSHIP ROLE

GREATER RECOGNITION

ENHANCED PRESTIGE

GREATER OPPORTUNITIES et D
“TOP-OF-MIND” STATUS

ESTABLISH A FOUNDATION OF TRUST

RECRUITERS 60% MORE LIKELY TO
ENGAGE



What Is your goal and ambition

from improving your personal
brand?






The 8 key
fundamentals
to building a
personal brana
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How to leverage

your personal
brand







CORE: Create Once, Publish Everywhere.
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Rule of Thirds

Promote

Your brand,
products & services

Balanced
message

Share

Resources, tips
& industry news

Interact
Engage with

your audience



Written blog
Video
Opinion pieces

Testimonials or references
Sharing informative information

Speaking opportunities
Podcasts



What one action
will you take
today?










Thank you

@Max-Fellows
07725900869

https://www.growthspecialist.co.uk/
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